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A Procrastinatorõs Paradise? 

oré 

A Constructive Community for the 
Cyberliterate?



}an understanding of the term Social Media 
and what Social Networking means today

}an overview of the current thinking about the 
use of Social Networking and Social Media in 
Higher Education

}an insight in to the current student 
experience of Social Media and

}some practical ideas on how Social Media may 
be used in university. 



It is a term that is used to describe the 
various activities that integrate social 
interaction with mobile and internet 
technology, where users interact by 

sharing and discussing information.



No longer constrained to a desktop PCé.

Portable mobile technology:

Laptops, Netbooks, Smart Phones, PDAs, 



}Social networking : Facebook, MySpace, 
LinkedIn, Bebo, Friendster, Orkut.

}Social bookmarking : Delicious, Diigo, 
Stumbleupon.

}Social news : Digg, Reddit.

}Social photo/video sharing : YouTube, Flickr, 
Twitpic.



}Blogs and online journals : Wordpress , 
Typepad , Blogger, LiveJournal

}Microblogging : Twitter, Tumblr , Plurk

}Instant Messaging : MSN, AIM, QQ



}Emerging Learning technologies : changing the way 
we learn and share information and the way we 
network.

Educause Series: 
7 Things You Should Know About...
http://www.educause.edu/7Things
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}1 in every 11 mins . of online activity is dedicated to 
Social Media

}Social Networks and Blogs are now the 4th most 
popular online activity

}67% of the global online population visits Social 
Networks and Blogs

}78% trust other consumers' recommendations on 
Blogs

}Mobile usage of Social Networking has grown by 
249% in the UK and 156% in the US

Source: LexisNexis
Analytics White Paper - The Influencer Index

Finding influence: uncovering the brand conversations that matter in the new media world 



Web 2.0 Tools 

Definition:

The second generation of 
the World Wide Web in 
which content is user -
generated and dynamic. 

Web 2.0 encourages 
collaboration and 
communication between 
users.



What are your feelings/perceptions of 

Social Networking ?



Defined as web based services that allow 
individuals to:

}Construct a public or semi - public profile 
within a bounded system

}Articulate a list of other users with whom 
they share a connection

}View and traverse their list of connections 
and those made by others within the system

Boyd and Ellison 2007
Michigan State University



Specific interests General interests

Sport, Music, Books, 
Religion, Travel, Art, 
Online Games....



Age 13+ Age 14+ Age 13+
Not 

specified
Age 50+

3
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million
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http://www.wolframalpha.com/

Official Min Age Requirement 

Daily Visitors 
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1. Google.com

2. Yahoo

3. YouTube

4. Facebook

5. Windows Live

6. MSN 

7. Wikipedia

8. Blogger.com

9. Baidu.com 

10. MySpace
Accessed  4/5/09

www.alexa.com



1. Google.com

2. Yahoo.com

3. Facebook

4. YouTube

5. Windows Live

6. Wikipedia

7. Blogger.com

8. MSN

9. 

Baidu.com 

10. Yahoo.co.jp
Accessed  6/9/09

www.alexa.com

Facebook 
up 1 place



1. Google.com

2. Facebook

3.Yahoo!

4. YouTube

5. Windows Live

6. Wikipedia

7. Blogger.com

8. MSN

9. Baidu.com 

10. Yahoo.co.jp

Accessed  1/11/09
www.alexa.com

Facebook 
up 1 place 



Accessed  1/11/09
www.alexa.com

1. Google UK

2. Facebook

3. Google.com

4. YouTube

5. Yahoo

6. Windows Live

7. BBC Newsline Ticker

8. eBay UK

9. Wikipedia

10. MSN

1. Google.com

2. Yahoo

3. Facebook

4. YouTube

5. MySpace

6. Wikipedia

7. Windows Live

8. Craiglist.org

9. Blogger.com

10. MSN



Ranking INDIA SRI LANKA MALAYSIA CHINA PAKISTAN

1 Google India Google.lk Facebook Baidu.com Google.com.pk

2 Google.com Facebook Yahoo! QQ.com Google.com

3 Yahoo! Google.com Google.com.my Google.cn Facebook

4 Facebook Yahoo! YouTube sina.com.cn Yahoo!

5 Orkut.co.in YouTube Google.com taobao.com YouTube

6 Blogger.com Blogger.com Blogger.com 163.com Windows Live

7 YouTube Wikipedia Windows Live Google.com Blogger.com

8 Rediff.com India 

Ltd

ElaKiri.com Friendster youku.com Microsoft 

Network (MSN)

9 Wikipedia Windows Live Wikipedia sohu.com Wikipedia

10 Twitter cricinfo.com Microsoft 

Network (MSN)

tudou.com RapidShare

Accessed  1/11/09
www.alexa.com



Ofcom: The  Communications 
Market Report 2009



Can it be true?

http://www.youtube.com/watch?v=NhPgUcjGQAw

