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The aims of this session will be to
provide:

} an understanding of the term Social Media
and what Social Networking means today

1 an overview of the current thinking about the
use of Social Networking and Social Media in
Higher Education

} an insight in to the current student
experience of Social Media and

} some practical ideas on how Social Media may
be used in university.




What do we mean by Social Media?

It Is a term that Is used to describe the

various activities that integrate social
Interaction with mobile and internet
technology, where users interact by

sharing and discuss/ing information.
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Portable mobile technology:
Laptops, Netbooks, Smart Phones, PDAs,



Social Media

1 Social networking : Facebook, MySpace,
LinkedIn, Bebo, Friendster, Orkut.

1 Social bookmarking : Delicious, Diigo,
Stumbleupon.

1 Social news : Digg, Reddit.

} Social photo/video sharing : YouTube, Flickr,
Twitpic.




Social Media cont...

; Blogs and online journals : Wordpress ,
Typepad , Blogger, LiveJournal

} Microblogging : Twitter, Tumblr , Plurk

1 Instant Messaging : MSN, AIM, QQ

.



Social Media and Education

1 Emerging Learning technologies : changing the way
we learn and share information and the way we

network.
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Educause Series:
7 Things You Should Know About...

http://www.educause.edu/7Things




Facts

} 1linevery 11 mins. of online activity is dedicated to
Social Media

} Social Networks and Blogs are now the 4th most
popular online activity

1 67% of the global online population visits Social
Networks and Blogs

1 78% trust other consumers' recommendations on
Blogs

} Mobile usage of Social Networking has grown by
249% in the UK and 156% in the US

Source:
Analytics White Paper - The Influencer Index
Finding influence: uncovering the brand conversations that matter in the new media world

LexisNexis



What's out there?
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Question:

What are your feelings/perceptions of
Social Networking ?




Social Network Sites

Defined as web based services that allow
individuals to:

+ Construct a public or semi - public profile
within a bounded system

1 Articulate a list of other users with whom
they share a connection

1 View and traverse their list of connections
and those made by others within the system

Boyd and Ellison 2007
Michigan State University




Connections can be based on
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Religion, Travel, Art,
Online Games....
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Specific interests General interests




Something for all ages

LELO #gmyseace.com Linked [{J. ceiag

Daily Visitors

380
million

Official Min Age Requirement

Not
Age 14+ " Age 50+

http://www.wolframalpha.com/
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Personal Interests flickr

facebook BTN in}
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‘ VoiceThread is a powerful new way to talk about
Ewikt

and share your images, documents, and videos.

Linked [[}J.
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Broadcast Yourself™
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Broadcast Yourself™

ng lets you create and join new social networks

for your interests and passions.

Create a New Social Network

myspace.com

a place for friends

Sue




Global Top 10: May 2009

4. Facebook
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Global Top 10: September 2009
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3. Facebook

up 1 place

Accesse d 6/9/09
www.alexa.com



Global Top 10: November 2009

2. Facebook

Facebook
up 1 place

Accesse d 1/11/09
www.alexa.com



UK Top 10 US Top 10

1. Google UK 1. Google.com

2. Facebook ‘ 2. Yahoo
iqd Google.com | 3. Facebook

Tube 4. YouTube
'

Nowes 7. BBC Newsline Ticker

8. eBay UK |

£ 9. Wikipedia 9. Blogger.com

10. MSN | 10. MSN |

Accessed 1/11/09
www.alexa.com

8 Blogger




International Top 10

Google India Google.lk Facebook Baidu.com Google.com.pk
Google.com Facebook Yahoo! QQ.com Google.com
Yahoo! Google.com Google.com.my Google.cn Facebook
Facebook Yahoo! YouTube sina.com.cn Yahoo!
Orkut.co.in YouTube Google.com taobao.com YouTube
Blogger.com Blogger.com Blogger.com 163.com Windows Live
YouTube Wikipedia Windows Live Google.com Blogger.com

Rediff.com India ElaKiri.com Friendster youku.com Microsoft
Ltd Network (MSN)
Wikipedia Windows Live Wikipedia sohu.com Wikipedia

Twitter cricinfo.com Microsoft tudou.com RapidShare
Network (MSN)

Accessed 1/11/09
www.alexa.com




Growth

Figure 5.31 UK unique audiences of selected member communities

Unique audience (m) Gro_wth
20m ——Facebook 73%
YouTube 35%
15m
- — Myspace.com 5%
e
10m ——Bebo -17%

—— Friends Reunited 11%
M _ - Twittercom  1679%

Om — Linkedin 63%
May- Jun- Jul- Aug- Sep- Oct- Nov- Dec- Jan- Febh- Mar- Apr- May-
08 08 08 08 08 08 08 08 09 09 09 09 09

Source: Nielsen Online.
Note: Bebo growth is measured from Jun 08 — May 09.

—— Second Life -67%

Ofcom: The Communications
Market Report 2009




Can it be true?

.


http://www.youtube.com/watch?v=NhPgUcjGQAw

