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	1
	Programme Title
	Global Marketing Management

	2
	Programme Code
	MGTT175

	3
	JACS Code
	Not applicable

	4
	Level of Study
	Postgraduate

	5a
	Final Qualification
	Master of Science (MSc)

	5b
	Position in the QAA Framework for Higher Education Qualifications 
	Masters

	6a
	Intermediate Qualification(s)
	Postgraduate Certificate (PG Cert – Sheffield only), Postgraduate Diploma (PG Dip)

	6b
	Position in the QAA Framework for Higher Education Qualifications
	F7

	7
	Teaching Institution (if not Sheffield)
	Sheffield and Hong Kong Baptist University

	8
	Faculty
	Social Sciences

	9
	Department
	Management School

	10
	Other Department(s) involved in teaching the programme
	None

	11
	Mode(s) of Attendance
	Full-time

	12
	Duration of the Programme
	1 year

	13
	Accrediting Professional or Statutory Body
	Agreement has been established with CIM whereby students become affiliate members upon entry to the programme and have the opportunity to proceed to full member and chartered status on completion plus compliance with relevant work experience and continuing professional development requirements.

	14
	Date of production/revision
	October 2011


15. Background to the programme and subject area

	The MSc in Global Marketing Management offers students a Masters-level introduction to a broad range of subjects within the marketing discipline, with modules addressing the principles and practices of marketing management in a global context. Delivery of the programme takes place in Sheffield and Hong Kong and, as a consequence, offers an opportunity to benefit from a global learning experience that is unique within the field. Successful Masters candidates gain a jointly-awarded degree from both the University of Sheffield and Hong Kong Baptist University.
The programme is distinctive due to the range and breadth of ‘marketing’ modules on offer.  Staff who teach on the programme have published core textbooks in different marketing fields (e.g. marketing management, sales & distribution and advertising) and their work has appeared in a number of high quality, internationally-recognised journals. Throughout the programme students are exposed to marketing approaches and case studies from around the world and are encouraged to bring their experience of marketing practices into the classroom. The programme aims to develop in students a critical understanding of marketing theories and practices, whilst also developing a range of academic and employability skills that will be of long-lasting benefit. Graduates of the programme are equipped to consider a range of future careers, but particularly roles such as Marketing Managers, Advertising Specialists, Customer Service Managers and Export or International Managers. The programme also provides an excellent grounding for further (doctoral-level) study.

The Management School at the University of Sheffield aims to be recognised for the delivery of intellectually rigorous, cutting edge research, and excellent teaching and learning in a stimulating, innovative environment. The School’s MBA programme is AMBA accredited, whilst this MSc programme sits alongside a large and expanding suite of Masters programmes covering core and specialist management fields. The Department of Marketing at Hong Kong Baptist University sits within a School of Business also covering accountancy and law, economics, finance and decision sciences and management disciplines. The Department has a particular focus on socially responsible marketing and this theme is embedded in the courses offered by them. The School of Business at Hong Kong Baptist University received full accreditation from the AACSB in 2010. At both Sheffield and Hong Kong, students benefit from being part of a vibrant postgraduate community within two leading research-intensive universities.


16. Programme aims

	The MSc in Global Marketing Management aims to:

1. develop students’ understanding of marketing theories and practices associated with modern organisations in order to enable them to identify and critically evaluate the strategies adopted in meeting the challenges imposed by changing social, political and economic environments.

2. develop students’ understanding of the impact of contextual forces acting on businesses in the marketing discipline.

3. develop students’ understanding of and ability to conduct rigorous research through independent and / or group work, leading to the submission of a marketing dissertation.
4. provide students with knowledge and skills appropriate to commence an international career associated with marketing management.

5. provide students with a unique international opportunity to experience high quality learning and teaching that will be delivered across two research-led universities i.e., in Sheffield and Hong Kong.


17. Programme learning outcomes

	Knowledge and understanding:

On completion of the PG Diploma in Global Marketing Management, students will be able to demonstrate a critical understanding of relevant knowledge related to:

	K1
	The principles and practices of the marketing of goods and services, including contemporary marketing practices.

	K2
	The effective use of integrated marketing communications in promoting an organisation’s goods and services.

	K3
	The fundamentals of international consumer behaviour.

	K4
	Global marketing.

	K5
	 Issues in the management and marketing of international services.

	K6
	Corporate social responsibility in an international perspective.

	K7
	Approaches used in developing marketing strategies.

	K8
	The principal methods of conducting international marketing research relevant to organisations and their environment.

	On completion of the PG Certificate students will have demonstrated knowledge and critical understanding of learning outcomes from the above equivalent to 60 credits of study.

	In addition to the above, on completion of the MSc in Global Marketing Management, students will be able to demonstrate:

	K9
	An advanced knowledge and critical understanding, displaying originality, depth and insight, of a specialist area of study at the forefront in the field of marketing.


	Skills and other attributes:
On completion of the PG Certificate – Sheffield only and PG Diploma in Global Marketing Management, students will be able to demonstrate ability to:

	S1
	Apply creative and critical methods of appraisal in the context of marketing management within organisations.

	S2
	Identify and use relevant information for analysis and decision making in a marketing management context.


	S3
	Communicate effectively using a variety of forms within both individual and group-based assignments.

	S4
	Analyse problems relating to marketing management within business organisations using appropriate concepts, theories and techniques.

	In addition to the above, in completion of the MSc in Global Marketing Management, students will be able to demonstrate the ability to:

	S5
	Complete successfully a significant research study in a specific area of marketing, involving the skills of research design, choosing appropriate methodology, conducting data collection and analysis of findings in a systematic and creative manner leading to the production of a written dissertation project.


18. Teaching, learning and assessment

	Development of the learning outcomes is promoted through the following teaching and learning methods:

Lectures are used to communicate subject-specific knowledge and understanding, to guide the general direction of students’ engagement with each subject, to develop analytical skills and to stimulate critical reflection.

Web sites and handouts are used to support learning across the programme. These provide questions, activities and case-studies to enhance understanding through exercises and illustrations and seek to promote critical reflection by students in relation to the linkages between management theory and practice.

Seminars enable students to develop their understanding of the subject matter through discussion of review questions and the analysis of case studies based upon real organisational challenges.  Students also prepare presentations on their case study analysis to develop communication and other transferable skills.

Group work allows students to develop transferable skills and understanding by debate and collaborative working.

Tutor and self directed private study and preparation for tutorials and assessment is a significant component of each student’s personal development.

Tutorials are used to respond to students’ enquiries, to provide feedback on progress and to promote reflection and analysis. Students will have personal (or group) supervision to help them prepare their marketing dissertation (S5). Students will also have one-to-one communication through the use of face-to-face meetings, email and telephone contact.


	Opportunities to demonstrate achievement of the learning outcomes are provided through the following assessment methods:

A combination of Assignments, Essays, Presentations and Reports are used to test knowledge and understanding of the theory and practice of marketing and the skills of application to small-scale case studies (K1-K6, S1-S4). 

The dissertation is used to test K7 and S5.


19. Reference points

	The learning outcomes have been developed to reflect the following points of reference:

· The University of Sheffield Mission Statement.

· The University of Sheffield, Faculty of Social Sciences and Management School Learning and Teaching Strategies.

· The Quality Assurance Agency (QAA) Subject Benchmark Statement for Masters Awards in Business and Management.

· The Masters level qualification descriptor within the QAA Framework for Higher Education Qualifications.
· The Hong Kong Baptist University Mission Statement
· The Hong Kong Baptist University School of Business Mission Statement


20. Programme structure and regulations

	The programme is jointly-delivered and jointly-awarded by the University of Sheffield and Hong Kong Baptist University. Students study in Sheffield during the first semester, in Hong Kong for the second semester and have the choice of undertaking dissertation study in either Sheffield or Hong Kong. Students have full registration status with the University of Sheffield for the duration of the programme, and with Hong Kong Baptist University for the period they are located in Hong Kong.
The programme has 135 credits of core taught modules. The dissertation counts for 45 credits.  Students may only proceed to the dissertation with the permission of the Board of Examiners: the Board will need to be satisfied that the student will have been awarded enough credits in the taught part of the programme to be awarded the MSc on satisfactory completion of the dissertation. Candidates who do not proceed to (or are unsuccessful at) the dissertation stage may be awarded either a Postgraduate Certificate – Sheffield only (60 credits) or Postgraduate Diploma (120 credits).

Further information on the specific regulatory and assessment arrangements governing the programme are detailed in the Programme Handbook.

	Detailed information about the structure of programmes, regulations concerning assessment and progression and descriptions of individual modules are published in the University Calendar available on-line at http://www.shef.ac.uk/govern/calendar/regs.html.


21. Student development over the course of study
	The first semester (in Sheffield), which can be thought of as the Certificate stage, consists of core modules that have traditionally been recognised within the marketing field, they aim to cover the basic discipline and functions relating to marketing (e.g. contemporary marketing practices, marketing communications etc.).
The second semester (in Hong Kong), the Diploma stage, builds on those modules delivered in the first semester by covering more specialist subjects (i.e.. international marketing research, strategic marketing, international services marketing and socially responsible marketing in an international context). Students can therefore develop a deeper level of skills in analysing marketing situations and problems in an international context.
The Master’s stage (carried out in either Sheffield or Hong Kong) enables students to demonstrate their ability to undertake a sustained investigation, drawing on relevant aspects of the knowledge, understanding and skills gained in the earlier stages.
Across the programme there is a balance between development of subject knowledge and development of generic skills that are of benefit in a range of career settings. Independent study is also crucial to student development over the course of the programme. Students are expected to read extensively around the subjects studied and to fully participate in seminar discussions.


22. Criteria for admission to the programme

	The normal entry requirement will be the holding of a good honours degree (2.1 or above at Undergraduate level) or its equivalent. Appropriate work experience and other qualifications may be considered in lieu of the normal requirements.
Applicants whose first language is not English will also be required to provide an International English Language Test Score (IELTS) of at least 7.0 with a minimum in any of the four categories of 6.0.

Detailed information regarding admission to the programme is available at http://www.shef.ac.uk/prospective/


23. Additional information

	None

	This specification represents a concise statement about the main features of the programme and should be considered alongside other sources of information provided by the teaching department(s) and the University. In addition to programme specific information, further information about studying at The University of Sheffield can be accessed via our Student Services web site at www.shef.ac.uk/ssid.
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