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Many fear that Harajuku fashion is now dead. Shoichi
Aoki, Founder of popular Harajuku fashion magazine
FRUiTS, said, *there are no more cool kids to photograph®
upon the magazine's closure in 2017.

Aokl is not alone in this opinion, with many articles
and forms online lamenting the death of Harajuku
as less and less of the subcultures featured in this
magazine are being seen on the streets. Several
contributing factors could cause this: the Sunday
beloved pedestrian streets closed in 1998 and boutiques
catering to subculture fashion closed, and fast
fashion shops took their place.
Subcultures themselves are also flippant in nature,
coming and going with passing trends and participants
ageing out and living *normal"™ lives.

So is Harajuku fashion really dead? My answer is no.
Harajuku is still a bustling youth hotspot, and where
there is youth, new youth cultures are being created.
Though we can look through a nostalgic lens to
forgotten Harajuku subcultures and mourn them

fading into obscurity, we must also look to the future

in anticipation at what subsequent subcultures
Harajuku has to offer.







