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Executive Summary  

This is a brief report to show the status of the CENTAUR website as at 22nd September 2017, 

following  an overhaul and update as discussed at the periodic review meeting.  The CENTAUR 

site is located at http://www.sheffield.ac.uk/centaur, this address was obtained prior to the start of 

the project and the site has been populated since the start of the project. 

The site will be updated and expanded as appropriate throughout the project duration. 

  

http://www.sheffield.ac.uk/centaur
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1  Introduction  

1.1  Partners Involved in Deliverable 

USFD; EMS; Steinhardt. 

1.2  Deliverable Objectives 

A CENTAUR project website (Deliverable 4.2) will be created by USFD, providing details of the 

project partners (beneficiaries), an outline of the research program, details of project outputs and 

trial results. The website will be aimed at an external audience and will link with the partners’ 

websites. The website will have areas for the consortium partners and also the public. 

The commercial offering will only promoted via the web once the product reaches sufficient 

maturity and is ready to take to market. There is a need to protect the product from market 

competition in the development stage; a fine balance is required to excite the market but not to 

unduly alert potential competition. Promotion will also be via the commercial partners’ websites – 

in particular, EMS and Steinhart. This will be part of a coordinated marketing effort. 

1.3  Report Description 

This report shows that status of the website following an overhaul and update in September 2017.  

As the project has progressed and the Coimbra pilot testing has started, it is timely for more 

information about the project and interaction with stakeholders to begin. 

1.4  Overview of Website and Online Presence 

The project website was made live during the first month of the project and populated with basic 

information about the project.  This expanded during the following two months to give a more 

comprehensive overview by the time the website deliverable was due to be submitted.  Some 

further additions followed until the website was considered a good introduction to the project and 

was left static until the project team felt that more regular updates were required to build more 

interest in the CENTAUR system in advance of initial sales through the SMEs.  During the review 

meeting the website was discussed and it was highlighted that a social media presence was 

needed.  In September 2017, a project twitter account was created and this coincided with an 

overhaul and general update of the website to enhance the appeal of the website and provide 

more up to date information.  During the final twelve months of the project news articles will be 

added for any significant updates and tweets will be posted to maintain and build interest in 

CENTAUR. 
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2  The Current Website 

As at 22nd September 2017, the CENTAUR website consists of 7 main pages – the Homepage, an 

About page, a News and Updates page, a Project Partners page, an Outputs page, an Events 

page and a Contact page.  

The homepage for the project gives a brief overview of what CENTAUR is about and information 

on the funding, as shown in Figure 1, it also includes recent tweets from the project’s 

@centaur_h2020 twitter account. 

 

Figure 1: CENTAUR homepage 

The About page (Figure 2) gives details about the rationale and aims of the project.  The News 

and Updates page includes articles providing more in depth updates than are possible on the 

twitter feed (Figure 3).  The Project Partners page (Figure 4) shows the logo of each partner, 

clicking on a logo takes the visitor to the partner’s website (either to their homepage, or to a 

specific page about CENTAUR), it also includes a table showing the role of each partner in 

CENTAUR.  The Outputs and Downloads page (Figure 5) is split into three sections, firstly 

Publications which provides links to conference papers and journal articles, secondly the Project 

deliverables section provides links to the completed public deliverables and finally Other outputs 

which currently includes a software tool hosted on GitHub.  Deliverable reports which have not 

been approved by the EC include a disclaimer stating that they may be subject to change until 

they have been approved.  The Events page (Figure 6) lists conferences and trade shows where 

https://twitter.com/centaur_h2020
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CENTAUR has been or will be represented, and also past and future project meetings.  Finally, 

the Contact page (Figure 7) gives links for anybody wishing to find out more about the project or to 

enquire about CENTAUR sales. 

 

Figure 2: About CENTAUR page 

 

Figure 3: News and Updates page (showing article summaries) 
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Figure 4: Project Partners page 

 

Figure 5: Outputs and downloads page 



9 

 

 

Figure 6: Events page 

 

Figure 7: Contact page 
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3  Conclusions 

 A publicly accessible website has been created and delivered in the first 2 months of the 

project. 

 An overhaul of the website was carried out in September 2017. 

 A project twitter account (@centaur_h2020) has been created. 

 The website will be updated with events, publications and news article throughout the 

project. 

 

https://twitter.com/centaur_h2020

